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1,033 MEDIA HITS

780 IN FRANCE

* Source KANTAR MÉDIA – To April 30, 2023 
** Advertising Value Equivalency

WRITTEN PRESS*

Reach: 84.9 million (France) 
+47.8 FROM 2022)

AVE** : €3.9 million (France)
(+€1.7 MILLION FROM 2022)

253 INTERNATIONAL
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WRITTEN PRESS – FRANCE REGIONS

* Source KANTAR MÉDIA – To April 30, 2023 
** Advertising Value Equivalency

NUMBER OF 

ARTICLES

TOTAL 

AVE**

TOTAL 

REACH

254

€497 K 

9.94 M
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WRITTEN PRESS - MOROCCO

199

1.2 M 

Dirhams

NUMBER OF 

ARTICLES

TOTAL 

AVE**

* Source KANTAR MÉDIA – To April 30, 2023 
** Advertising Value Equivalency
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50+ Articles

WRITTEN PRESS - INTERNATIONAL
Outside MOROCCO 

* Source KANTAR MÉDIA – To April 30, 2023 
** Advertising Value Equivalency

TOTAL 

REACH

790K

TOTAL AVE**

31.1K



TV COVERAGE FRANCE 
PRIME-TIME SHORT PROGRAMS - GROUPE M6 

* Reach:  FRDA<50 designates female consumers under 50

** GRP = Gross Ratings Point (average number of advertising impressions per 100 individuals in the target market).7

TOTAL OF 

76 
BROADCASTS

REACH*: 

152 GRP for ages 25-49

135.7 GRP for FRDA<50*.

38.2 million, or more than 33.6% of 25-49 year olds.

20.1 million, or more than 36.7% of FRDA<50*.

GRP**: 
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15 

Five-minute  
PRIME-TIME 

broadcasts throughout the event

TV COVERAGE MOROCCO 
SHORT PROGRAMS WITH 2M INTERNATIONAL
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TV COVERAGE FRANCE & INTERNATIONAL 
OTHER TV CHANNELS
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239,600 views

59,400 views

47,937 views

300,000+ cumulative 

views* 
(*To April 30, 2023)
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DIGITAL COVERAGE (VIDEOS) 

+ DAILY HIGHLIGHTS

7 mini web episodes (4 mins) 8 competition summaries (1.5 min) 
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DIGITAL COVERAGE
Rallye Aïcha des Gazelles du Maroc website 

69,391

Unique users

990,000

Page views

191,000

Visits with engagement



103,000 followers 
of the official Rallye page
(4,529 new followers during the event
from March 3 to 18) 

REACH: 570,544*
*Number of people who viewed content on the page
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24,500 followers 
of the official Rallye page
(3,379 new followers during the 
event from March 3 to 18) 

REACH: 99,052*
*Number of unique users who saw a story or post at least 
once

DIGITAL COVERAGE:
Social Media
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47,937

Views

1,400

Hours of viewing

185,245

Reactions*

*Number of times viewers watched a video after seeing its thumbnail



37% / 63%

63% LISTEN OUTSIDE THE HOME

SUCCESS AMONG HIGH-INCOME 

WOMEN AND FEMALE CONSUMERS 

WITH CHILDREN UNDER 15 

DAYTIME AND MORNING
(3)

52 AVERAGE AGE
(4)

61% EMPLOYED

Sources: Médiamétrie EAR - National, JM 2022. L-V. 5h-24h.  Matinale : 6h-9h. (1) Structure du QHM. (2) AC 13 ans et +. (3) Évolution de la PDAC vs 126 000 Radio JM 2021. 
(4) Âge moyen (base QHM). (5) Médiamétrie Panel Radio 2021-2022. L-V 15 jours. 5h-24h. 13 ans et +. PDM des localisations. *Yacast, Baromètre JM 2022. L-V. 5h-24h. 

WOMEN
(1)

ADULTS
(1)

MOBILE
(5)

EMPLOYED
(1)

1,723,000 

LISTENERS 

EVERY DAY
(2)

59% AGED 25-59 
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RADIO COVERAGE FRANCE
63% TUNED IN AT ANY GIVEN TIME WITH OUR   

PARTNER CHÉRIE FM(1)

+



SPORTS EVENT AGENCY

2 BOULEVARD DE L’ABBÉ VALLA

30 400 VILLENEUVE LES AVIGNON -

FRANCE

+33. 4.90.90.06.66

MAIENGA@MAIENGA.COM

mailto:maienga@maienga.com

